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Executive Summary
Genetically modified (GM) wheat is not grown commercially anywhere in the world. While attempts have
been made to introduce GM wheat to Canada and the United States, they failed due to market rejection
and fears of contamination. Now Australia is poised to be the first country ever to grow and sell GM
wheat. The Office of the Gene Technology Regulator (OGTR) has issued licences for GM wheat field trials
in New South Wales, South Australia, Western Australia, Victoria and the Australian Capital Territory with
the aim of commercialising GM wheat by 2015.
Wheat is Australia’s most important agricultural commodity, estimated to be worth $7.5 billion in 2011-12. About
two thirds of it is exported. Despite the value of wheat to the Australian economy, there is little understanding
about the attitudes of wheat buyers towards GM wheat and their feelings regarding contamination risks. The
Canadian experience showed introducing GM wheat would also affect conventional and organic wheat farmers
because buyers know segregation is impossible. Would importers of Australian wheat keep buying it if GM wheat
was introduced in Australia, or would they go elsewhere?
This report details the results of an extensive investigation into the attitudes towards GM wheat of major wheat buying
companies in Australia and in key export markets. Survey questionnaires were sent to major pasta, noodle, flour and
biscuit companies in Australia, Indonesia, Italy, Japan and Malaysia. Official Australian company policies were also
investigated. The response was overwhelming. Twenty-five major food companies, including Barilla, Bakers Delight,
Coles, Sanitarium, and General Mills, state that they are not interested in buying GM wheat, or have a policy excluding
all GM ingredients. The rejection letters are released for the first time in this report and give a clear indication that our
existing Australian wheat markets would be jeopardised by the introduction of GM wheat in the foreseable future.
These new survey results are consistent with similar industry findings. A 2011 Grain Growers Limited report prepared
for the Department of Agriculture, Fisheries and Forestry (DAFF) suggests that Australia’s key export markets (80%
by value) will not buy GM wheat now or in the foreseable future. The report also states that the domestic and feed
millers do not believe Australian consumers would accept GM wheat in the foreseable future.
Growing GM wheat in Australia would have devastating economic consequences for tax payers, wheat farmers
and the food industry.
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Introduction: Australia paves
the way for GM wheat
Wheat is the staple food of almost half the world’s
population. It is also Australia’s most important
agricultural commodity with an estimated gross value
of $7.5 billion in 2011-20121. Australia exported 66.8%
of its wheat (by volume)2 in 2010-2011.
Genetically modified (GM) wheat is yet to be
commercialised anywhere in the world. Though 43%
of the world’s GM crops were grown in the United
States last year3, the US Government has expressed
concern about the likely public reaction to the
commercial cultivation of GM wheat. According to
the United States Department of Agriculture (USDA),
“US food processors are wary of consumer reaction
to products containing GM wheat, so no GM wheat is
commercially grown in the United States”4.
Monsanto also tried to introduce GM wheat in
Canada but market and farmer pressure pushed the
transnational corporation to withdraw its application
in 20045. The Canadian National Farmers Union
explained that one of the main reasons for the rejection
was that “segregation is costly and will fail”. They were
also concerned about market loss, stating that “the
international customers that buy 82% of Canada’s
wheat crop say that they will stop buying if Canada
introduces GM wheat”6.

GM wheat research, led by the Commonwealth
Scientific and Industrial Research Organisation
(CSIRO), the University of Adelaide and the Victorian
Department of Primary Industries, is underway in
Australia. Commercial varieties could be authorised as
soon as 20159. Yet there is still no clear understanding
of the full impact of commercial GM wheat on
Australia’s largest agricultural commodity. The costs
of attempting to avoid GM contamination, and of
redressing contamination once it occurs, are currently
borne by conventional and organic farmers and
ultimately the food industry and taxpayers.
This report aims to create a better understanding of
what the world really wants from Australian wheat.
It includes company statements covering the key
markets for the Australian wheat industry, including
Australia, Indonesia, Italy, Japan and Malaysia, and
available company policies on GM ingredients. It also
analyses the findings of a Grain Growers Ltd’ 2011
industry report10 into what the buyers of Australian
wheat want from the Australian wheat industry.

In 2010, Monsanto bought 19.9% of the
Western Australian public grains research body,
InterGrain with the aim of increasing its share
in the future7. InterGrain produces 40% to 50%
of the wheat varieties sown in Australia8.
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1 The threat of contamination
The Office of the Gene Technology Regulator (OGTR)
has already issued thirteen licences for open field trials
of GM wheat11. Some of these trials are still underway
in New South Wales, South Australia, Western
Australia and the Australian Capital Territory12. In the
past, Victoria also ran such trials13. Contamination
of conventional wheat with experimental GM wheat
is a real possibility despite strategies put in place
to “prevent pollen dispersal”14. If GM wheat is
commercialised on a large scale, contamination of
conventional and organic wheat would be inevitable.
The GM contamination register, a reputable source
noted by the United Nation Convention on Biological
Diversity (CBD)15, shows that contamination constantly
occurs and can come from many sources. Wheat
is considered predominantly self-pollinating, but the
transfer of pollen at distances of tens of metres has
been observed16. Contamination also takes place in
many other ways, both on farm and after harvest.
For example, spillage during transport, mislabelling,
misreading of labels, mistakes in handling, illegal
planting, use of machinery without careful cleaning,
and lack of effective segregation have all occurred with
other GM crops17.
The precise mechanisms of contamination, however,
are often unclear. In a court case, Bayer cited an “act
of God” as responsible for a major contamination of
US rice exports with unapproved GM rice in over 30
countries worldwide. It led to severe disruption of the
US rice industry. In July 2011, Bayer eventually agreed
to a US $750 million settlement to resolve claims with
about 11,000 US farmers for market losses and cleanup costs18.
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GM contamination comes at a high cost to all farmers.
Researchers from the University of Saskatchewan
in Canada referred to GM Roundup Ready wheat
as ‘a lemon’ because the inability to segregate GM
wheat from non-GM wheat would have effectively
soured the entire export market. They estimated that
the introduction of Roundup Ready wheat in Canada
would have caused annual losses of US$45.8 million
and US$32.3 million respectively to the adopters and
non-adopters of the technology, while bringing in a net
return of US$156.7 million to Monsanto19. All wheat
producers would have lost because 82% of those
importing Canadian wheat said they would not accept
GM wheat.
Australian governments are aware that totally effective
grain segregation is impossible and industry standards
are set around this reality. The Primary Industries
Ministerial Council (PIMC) allows a 0.5% adventitious
presence of GM canola in non-GM canola seedfor-sowing20 and a 0.9% adventitious presence in
harvested canola. GM food labelling is also “not
required” where there is “no more than 1% (per
ingredient) of an approved GM food unintentionally
present in a processed food product”21.
From experience with the potential introduction of
GM wheat in Canada and the many examples of GM
contamination all around the world, it is clear that
the cultivation of GM wheat carries unacceptable
contamination risks.

2 Multi-billion dollar export

markets reject GM wheat
Australia exported 66.8% of its wheat (by volume)
in 2010-2011. The leading industry body for the
Australian grains industry, Grain Growers Ltd
(GrainGrowers), prepared a market report for the
Department of Agriculture, Fisheries and Forestry
(DAFF) designed to “provide an understanding of what
buyers of Australian wheat want from the Australian
wheat industry”22. The final version of the report,
released in April 2011 found that GM wheat was
“still widely regarded as not acceptable for the
foreseeable future”.
The report, entitled What the World Wants from
Australian Wheat, was based on analysis of industry
surveys and interviews with flour and stock feed
manufacturers in Australia, South East Asia, North Asia,
the Middle East and Europe. In total, 31 companies
importing Australian wheat and 13 domestic flour
millers and stock feed buyers were surveyed. They all
remained anonymous in the report.
The GrainGrowers’ report findings are overwhelming.
Key regions that buy Australian wheat are not ready to
import GM wheat. According to the report, acceptance
of GM wheat needs to be assisted in South East Asia,
“there are significant concerns over the introduction
of GM wheat in the future” in North Asia, the Middle
Eastern millers don’t think GM wheat would be
accepted before at least five years, and Europe will not
consider GM wheat in the foreseeable future.

Yet the GrainGrowers report fails to put a figure on the
total percentage of the Australian wheat market that
rejects GM wheat and the exact dollar amount this
represents for Australia’s wheat industry. The missing
information from the GrainGrower’s report on specific
export volume and the dollar value of wheat purchased
by country has been requested but this demand has
been rejected. A Freedom of Information request made
to DAFF in December 2011 was also unsuccessful.
This is important information that should have been
provided in the report to verify statements on market
rejection of GM wheat and to calculate the potential
costs of GM wheat to Australia’s wheat industry.
Department of Foreign Affairs and Trade (DFAT) data23
shows that, in 2010-2011, South East Asia, North
Asia, the Middle East and Europe represented about
80% by volume of the Australian wheat export market.
This trade was worth $4.37 billion (see Appendix 1
for details).
From the available information it is fair to conclude that
the buyers of 80% of Austrlaian wheat will not buy GM
wheat now or in the foreseeable future.
To provide a greater depth of understanding of
these export markets, we surveyed major food
companies in Indonesia, Italy, Japan and Malaysia
(representing a total of 34% in volume of importers
of Australian wheat) regarding their views on GM
wheat. This section presents excerpts of their
responses and their original letters are included as
appendices on pages 12 to 26.
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Indonesia
Carrefour Indonesia
“Carrefour Indonesia follows the Group’s commitment
on GMO and does not have GMO in our brand
product (private label).”
1 October 2012 (see Appendix 2)
The Carrefour Group is the world’s second largest
retailer. Carrefour Indonesia currently has 85 outlets
nationwide24.

Italy
Barilla
“Referring to the announce [sic] of the Australia GM
wheat commercialization program, Barilla (applying
rigorous procedures regarding the selection, purchase
and management of wheat raw materials) will take a
hard look to the evolution in order to maintain its not
[sic] GMO commitment.”
30 November 2011 (see Appendix 3)
Barilla is one of today’s top Italian food companies.
It exports about 2,300,000 tonnes of food products
to more than 100 countries every year. In 2011
Barilla had net sales of more than 4 billion euros25.

Japan
Ace Cook
“As GM wheat is currently not available in the
Japanese market, our company thinks that there is
no evidence on which to make a decision. Moreover,
we have no intention to make products that contain
ingredients that are not desired by the consumers.”
19 September 2012 (see Appendix 4)
Ace Cook manufactures and sells noodles, soup
and condiments. It had 80 million yen turnover in
2008 (about $ 925,520). Its Harusame brand is the
top selling noodle brand in Japan26

Flour Millers Association of Japan
“Considering the current situation, we think that
products using GM wheat or wheat that has
a possibility to be genetically modified are not
acceptable in the Japanese market. Therefore, as
Flour Millers Association, we cannot use materials that
are unacceptable by consumers in our country.”
17 July 2012 (see Appendix 5)
The Flour Millers Association of Japan is the industry
association for wheat producers / flour millers.
Sanyo Foods
“Consumers are strongly concerned about the safety
for human health and the impact on the environment
concerning GM crops. Currently, there is no GM wheat
on the market; hence there is no evidence on which
to make a decision. However, we have no intention to
make products using ingredients that are not desired
by consumers.”
18 September 2012 (see Appendix 6).
Sanyo Foods Co. manufactures instant, chilled, and
frozen noodles.27
Showa Sangyo
Showa Sangyo’s reply is almost identical to the Flour
Millers Association of Japan’s response.
“Considering the current situation, we think that
products using GM wheat or wheat that has
a possibility to be genetically modified are not
acceptable in the Japanese market. Therefore,
we cannot use materials that are unacceptable by
consumers in Japan.”
26 June 2012 (see Appendix 7)
Showa Sangyo is a manufacturer of food products in
Japan principally engaged in flour milling. It provides
flour, premix products, sweets and frozen products28.
Anonymous Japanese company 1
“We believe that consumers in Japan would not be
accepting wheat flour that contains GM wheat as well
as foods that are from such wheat. This is the situation
in Japan, therefore, we consider that the use of GMOwheat should be avoided.”
26 June 2012 (see Appendix 8)
Industrial flour milling company.
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Anonymous Japanese company 2
“It is doubtful that the current Japanese market will
accept products made of GM wheat or wheat that
has a possibility to be genetically modified. Therefore,
considering this situation, our company will not utilize
these materials.”
19 July 2012 (see Appendix 9)
Company engaged in the manufacture of wheat flour
and food.
Anonymous Japanese companies 3 and 4
“The ministry of agriculture, forestry and fisheries
in Japan has been conducting surveys among
the citizens to ask their opinions about GM crops.
According to the results of such surveys, we
understood that there are many people that are
concerned of the safety and the impact of GM
agricultural crops towards human health and the
environment. Considering this current situation that
consumers are concerned of GM food (sic), our
company’s position is that products using GM wheat
or wheat that has a possibility to be genetically
modified will not be accepted in the Japanese
market. Moreover, we will continue to monitor the
citizens’ surveys concerning GM agricultural crops in
the future.”
25 August 2012 (se Appendix 10)
19 July 2012 (see Appendix 11)

Malaysia
Nestlé Malaysia
“Nestlé does not develop or grow GMO. Nestlé
Malaysia’s policy is to produce and commercialise
only non-GMO products ... Furthermore, Nestlé takes
into consideration consumer preferences as well as
attitudes concerning the use of ingredients derived
from Genetically Modified crops. Accordingly, Nestlé
Malaysia requires suppliers to demonstrate that only
non-Genetically Modified ingredients are supplied.”
14 June 2012 (see Appendix 13)
Nestlé is often presented as the world’s biggest food
company. It registered a turnover of RM4.7 billion
(about A$1,470 billion) in Malaysia in 201129.
Anonymous Malaysian company
“If GM wheat was on the market, we would expect a
lower price for it compared to conventional wheat but
we will avoid it unless there is no choice of selection.”
1 June 2012 (see Appendix 14)
Major Malaysian snack manufacturer.

Answer received on 19 July 2012 from a holding
company that is engaged in the flour milling business.
We received exactly the same answer on 25 August
2012 from a noodle company.
Anonymous Japanese company 5
“Many consumers in Japan are concerned about the
safety of GM agricultural crops upon human health,
and therefore we think that products produced by
GM wheat are unacceptable in Japan. Moreover,
since Japanese government has not yet conducted
safety assessment in regards to GM wheat, it is illegal
to apply it on products.”
26 July 2012 (see Appendix 12)
Noodle company.
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3 Aussies say NO to GM wheat
21.8% of Australian wheat (by volume) was used
in Australia in 2010-2011. The Australian domestic
market is very negative towards the use of GM wheat.
According to the GrainGrowers’ report, “the domestic
flour and feed millers did not consider that GM wheat
would be accepted for Australian food production
in the foreseeable future. It was considered that this
was driven by consumer preference.” A July 2012
polling conducted by Newspoll also reveals that 66%
of Australian mothers would prefer to buy food free of
GM wheat. In contrast, only 3% of Australian mothers
would prefer to buy food that contains GM wheat,
while another 29% have no preference either way and
3% don’t know30.
Summarised below are the rejection letters and official
company policy excluding all GM ingredients.
Aldi
“ALDI does not stock any products which are
labelled as containing GM ingredients.”31
(Aldi’s public commitment)
Over 260 ALDI stores are currently operating across
New South Wales, Australian Capital Territory,
Queensland and Victoria. 97 % of their products are
Australian grown32.
Bakers Delight
“Bakers Delight does not use genetically modified
ingredients in line with Food Standards Australia New
Zealand (FSANZ). In line with this policy we do not
intend on sourcing GM wheat in the future.”
18 July 2012 (see Appendix 15)
Bakers Delight is Australia’s most successful bakery
franchise and holds 13.8% of the bread market33.

Brasserie Bread
“If GM wheat was available on the market in the near
future, we would not buy GM wheat … We demand
the labeling of products with GM.”
2 August 2012 (see Appendix 16)
Brasserie Bread produces and supplies a range of
bread, pastries and cakes to over 400 restaurants,
hotels, cafés and delis in Australia.34
Campbell Arnott’s
“The policy sets out our position on the GM status
of the ingredients – including wheat – that we use in
our products for sale in Australia and New Zealand …
Our policy is to use non-GE (genetically engineered)
ingredients. We audit existing and new ingredients
suppliers on an ongoing basis and we’ve also added a
provision in their contracts stipulating our requirement
for non-GE ingredients.”
25 September 2012 (see Appendix 17)
Arnott’s is Australia’s No. 1 biscuit brand with 60%
market share. It manufactures the very popular Tim
Tam biscuits.35
Coles
“Coles Brand products do not use genetically modified
ingredients.”36
(Coles’ public commitment)
Coles is a leader in Australian food retailing with
18 million customer transactions each week and $32
billion in revenue in 201137.
General Mills
“Because of the complexity it would add to our global
supply chain, we have opposed the introduction of
genetically-modified wheat.”
12 October 2012 (see Appendix 18)
General Mills is one of the world’s larger food
companies, with manufacturing facilities in more than
30 countries38. Their global net sales were $16.7 billion
in fiscal year 201239.
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Laucke Flour Mills

Sanitarium

“Laucke Flour Mills has a policy of active avoidance of
the use or inclusion of Genetically Modified Organisms
(GMOs) or such genetically modified ingredients.
Laucke requires insurance (sic) of all suppliers that their
products are GMO free, and we have further sought
prior notice from suppliers regarding any change in the
GMO status of any material intended for supply to us.”
17 July 2012 (see Appendix 19)

“We are committed to providing foods that are not
manufactured from GM ingredients. We thereby ensure
that none of our ingredients require GM labelling in
accordance with the Australia New Zealand Food
Standards Code 1.5.2(4). Where the confidence of
consumers require explicit assurance of non-GM
status, we go beyond the food labelling content
requirements by utilising a segregated “non-GM”
supply chain, supported by comprehensive handling,
testing & auditing protocols, to ensure that we meet
consumer needs.”
28 October 2010 (see Appendix 22)

Laucke Flour Mills is renowned internationally for the
production of a wide range of high quality flours for the
food industry and home bakers.40
Menora Foods
“Menora Foods will avoid the use of GM wheat in its
products unless there are no viable alternatives.”
11 July 2012 (see Appendix 20)
Menora Foods is Australia’s leading, privately-owned,
food marketing and distribution business. It has a
range of quality bakery goods including cakes, waffles,
wraps and specialty breads41.
Metcash/IGA
“Metcash/IGA are pleased to advise that there is
a requirement in our supplier agreement that no
GM ingredients (including wheat), food additives,
processing aids or enzymes be used in our corporate
branded products, which include IGA Signature and
Black & Gold brand.”
13 August 2012 (see Appendix 21)
Metcash is the major distributor of groceries to
IGA stores.42

Sanitarium is Australia’s number 1 selling breakfast
cereal (including Weet-Bix™, Australia’s favourite
breakfast cereal)43.
San Remo
“San Remo’s pasta is completely free of Genetically
Modified ingredients. San Remo Durum wheat is
grown in Australia’s ideal conditions, helped by
the sun, rain and good soil. So if natural foods are
important to you, San Remo dry pasta should be your
first choice44.”
(San Remo’s public commitment)
San Remo is the largest dry pasta manufacturer and
is the No.1 pasta company in Australia with more than
50% market share45. San Remo’s pasta is already
labelled “free of genetic modification”.
Woolworths
“Woolworths own brand products do not use
genetically modified (GM) ingredients.”46
(Woolworths’ public commitment)
Woolworths is Australia’s largest supermarket chain.
In 2012, it announced sales of $55,130 million47.
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Conclusion and recommendations:
Australian wheat must stay GM free
Evidence from across the globe shows there is a high
risk that GM wheat will contaminate conventional and
organic wheat varieties if Australia introduces GM
wheat on a commercial scale. Contamination can occur
at any point from seed to spoon via cross–pollination,
misreading of labels or mistakes in handling, illegal
planting, use of machinery without careful cleaning,
spillages, or lack of effective segregation.
The GrainGrowers’ report states wheat importers
in South East Asia, North Asia, Middle East and
Europe will not buy GM wheat now or in the
foreseeable future. About 80% of Australian wheat is
exported to these geographic areas. It accounted for
$4.37 billion of the Australian wheat market value from
2010 to 2011.

The GrainGrowers’ report also states clearly that
the domestic and feed millers do not believe
Australian consumers would accept GM wheat in
the foreseable future.
These findings are in line with a significant number
of rejection letters from major food companies in
Australia, Malaysia, Japan, Indonesia and Italy,
released for the first time in this report. The world
wants Australian wheat to stay GM free.
The implications of GM contamination on the global
competitiveness of Australian wheat warrant a rigorous
risk assessment. GM wheat commercialisation poses
an unacceptable threat to a $7.5 billion industry.
Given the risks to tax payers, wheat farmers and the
food industry, any plan to commercialise GM wheat in
Australia should be revoked.

Recommendations
Australian governments must create a secure future for Australian wheat by adopting and implementing
policies to:
• ban open air GM wheat field trials as they may contaminate conventional and organic wheat supplies;
• reject commercial cultivation of GM wheat; and
• support Australia’s cutting-edge research on sustainable farming systems.
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Appendices
Appendix 1: Australia’s export of wheat by country in 2010-2011
Figures from ‘Composition of trade Australia 2010-11’
Quantity
Country
World

Tonnes
18,363,312

Value
% export
market

A$000

% export
market

100%

5,492,057

100%

Quotes from the
GrainGrowers’
report

South East Asia
Indonesia

3,855,377

20.99%

1,131,584

20.60%

Vietnam

1,868,837

10.18%

543,753

9.90%

Malaysia

927,289

5.05%

273,525

4.98%

Burma

175,284

0.95%

53,196

0.97%

Philippines

729,957

3.98%

193,254

0.97%

Singapore

94,217

0.51%

657,052

3.58%

Thailand

n/a
185,923

South East Asia:
Need to “assist
the acceptance of
GM wheat”

n/a
3.39%

Cambodia

27,084

0.15%

10,252

0.19%

Total SEA

8,335,097

45.39%

2,418,422

44.03%

Japan

1,174,516

6.40%

407,812

7.43%

Republic of Korea

367,296

6.69%

North Asia
1,195,994

6.51%

China

530,296

2.89%

Taiwan

316,962

1.73%

Hong Kong (SAR of China)
Total North Asia

1,099

0.01%

3,218,867

17.53%

n/a
105,768
n/a

n/a
1.93%
n/a

1,025,663

18.68%

North Asia:
There are
significant
concerns over
the introduction
of GM wheat in
the foreseeable
future.”

Middle East
Yemen

778,691

4.24%

214,714

3.91%

UAE

353,484

1.92%

100,876

1.84%

Kuwait

371,814

2.02%

107,209

1.95%

Iraq

906,343

4.94%

318,851

5.81%

Saudi Arabia

66,330

0.36%

16,517

0.30%

Bahrain

43,013

0.23%

16,473

29.99%

Oman

158,790

0.86%

49,710

0.91%

Israel

36,533

0.20%

9,581

0.17%

Lebanon

26,096

0.14%

8,756

0.16%

2,741,094

14.93%

842,691

15.34%

177,725

0.97%

56,077

1.02%

1,494

0.01%

n/a

Total Middle East

Middle East:
“[GM wheat
acceptance] may
be at least five
years away”

Europe
Italy
United Kingdom
Germany
Total Europe
Total South East Asia,
North Asia, Middle East,
Europe

n/a

43,293

0.24%

27,677

0.50%

222,512

1.21%

83,754

>1.52%

14517570

79.06%

4,370,530

79.57%

Europe:
“GM wheat will
not be considered
in Europe for
the foreseeable
future.”

Table References: ‘What the World Wants from Australian Wheat’, Stakeholder report 2011, a GrainGrowers Limited report, April 2011
‘Composition of trade Australia 2010-11’, Market Information and Research Section, Department of Foreign Affairs and Trade (DFAT), December 2011
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Greenpeace Mail - Genetically wheat (GM) grown in Australia

https://mail.google.com/mail/u/0/?ui=2&ik=1b30d2fb8a&view=pt&q=...

Dear Rachel,

Appendix 2: Carrefour Indonesia
I hope you are doing well.

Carrefour Indonesia follows the Group's commitment on GMO and does not have GMO in our brand product
(private label).
All the best.
Thank you. 3: Barilla
Appendix
Salam
Joko


Rachel Dujardin ---09/20/2012 02:03:11 PM---Dear Joko Arif, Australia30
could
be the first country in the word to
commercialize genetically



From: Rachel Dujardin <rachel.dujardin@greenpeace.org>

To: joko_arif@carrefour.com

Date: 09/20/2012
02:03 PM
Subject: Genetically wheat (GM) grown in Australia

 
          

[Texte
des messages précédents masqué]

[Texte des messages précédents masqué]
          
[attachment
"Carrefour Indonesia.pdf"
deleted
by Joko Arif/ID/CARREFOUR/GROUPE-CARREFOUR]
[attachment
"Wheat questionaire.pdf"
deleted by

 

   

 
Joko
Arif/ID/CARREFOUR/GROUPE-CARREFOUR]
"GE_trials_are_risky_Factsheet.pdf"
deleted
by Joko
Arif/ID/CARREFOUR/GROUPE
  [attachment
 
  

CARREFOUR] [attachment "GrainGrowersReportAnalysis.pdf" deleted by Joko Arif/ID/CARREFOUR/GROUPE-CARREFOUR] [attachment

"RNAi_summary.pdf" deleted by Joko Arif/ID/CARREFOUR/GROUPE-CARREFOUR]

             


This
e-mail and any attachment are confidential and intended solely for the use of the individual to whom it is addressed. If

you
are not the intended recipient, please telephone or email the sender and delete this message and any attachment from
your
 system. Unauthorized publication, use, dissemination, forwarding, printing or copying of this e-mail and its associated
attachments
prohibited.        
 is strictly
 
http://disclaimer.carrefour.com


     
Let's respect the environment together. Only print this message if necessary
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4/10/2012 10:58 AM
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Rachel Dujardin <rduja

遺伝子組み換え小麦に関する当社の方針（ACECOOK
CO.,LTD）
）
遺伝子組み換え小麦に関する当社の方針（

3 messages

エースコック（株）川西久美子 <kawanishi@acecook.co.jp>
À : Rachel.dujardin@greenpeace.org
Cc : 下口部長 <shimoguchi@acecook.co.jp>

19

Dear Ms. Rachel Dujardin
Greenpeace
Sustainable
Agriculture
Appendix
4: Ace
Cook Campaigner

遺伝子組み換え小麦に関する当社の方針

当社としては遺伝子組み換え小麦は現実に日本の市場では流通しておらず、
判断材料がないものと考えております。
また、そもそも消費者が求めてないものを原料に使用する意図はありません。
以上
Appendix 5: Flour Millers Association of Japan

Yours sincerely
Masao Shimoguchi
ACECOOK CO.,LTD

Rachel Dujardin <rachel.dujardin@greenpeace.org>
À : Akiko Frid <akiko.frid@greenpeace.org>

19

I just received that (no pj attached). What does that mean??

[Texte des messages précédents masqué]

-Rachel Dujardin
Sustainable Agriculture Campaigner
Greenpeace Australia / Pacific
Level 2, 33 Mountain Street
Ultimo NSW 2007
Australia
Desk: +61 (0) 2 9263 0311
Mobile: +61 (0) 4 0716 0747

Greenpeace is an independent campaigning organisation that uses non-violent direct action to expose global environ
to force solutions which are essential to a green and peaceful future. Greenpeace's goal is to ensure the ability of the
in all its diversity.

Akiko Frid <akiko.frid@greenpeace.org>
À : Rachel Dujardin <rachel.dujardin@greenpeace.org>

1

Rather good one!
It says:

There is no GM wheat on the market currently, therefore there is no material in reality we could use to make decision

At the same time, we do not have any intention to use raw materials, which consumers do not demand in the first pla
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[Texte des messages précédents masqué]

Appendix 6: Sanyo Foods

Appendix 7: Showa Sangyo
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Appendix 8: Anonymous (Japan)

Appendix 9: Anonymous (Japan)
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Appendix 10: Anonymous (Japan)

Appendix 11: Anonymous (Japan)
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Appendix 12: Anonymous (Japan)

Abdul Rahman,Zamira Yasmin,PETALING JAYA,Group Corporate Affairs
ZamiraYasmin.AbdulRahman@my.nestle.com
à rachel.dujardin, Annie,PETALING

14 juin
Dear Ms. Dujardin
We refer to your email to Ms. Annie Lim and the letter (attached) to Mr. Peter Vogt,
Managing Director of Nestlé Malaysia regarding Genetically Modified (GM) wheat grown in
Appendix
Australia. 13:
WithNestlé
regards(Malaysia)
to the issue, please find below Nestlé’s response:
“Nestlé does not develop or grow GMO. Nestlé Malaysia’s policy is to produce and
commercialize only non-GMO products.
The safety of our products and the integrity of the ingredients from which they are
manufactured are paramount to Nestlé. All raw materials used by Nestlé comply with
strict regulatory and safety evaluations.
Furthermore, Nestlé takes into consideration consumer preferences as well as attitudes
concerning the use of ingredients derived from Genetically Modified crops.
Accordingly, Nestlé Malaysia requires suppliers to demonstrate that only nonGenetically Modified ingredients are supplied. This is supported with Identity
Preservation systems where appropriate. Nestlé conducts ongoing audits of our
suppliers to ensure compliance with our requirements.”
Thank you
Kind regards
Zamira Yasmin Abd Rahman
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Appendix 14: Anonymous (Malaysia)
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Greenpeace Mail - FW: Bakers Delight policy regarding the use of GM wheat
https://mail.google.com/mail/u/0/?ui=2&ik=1550c77f90&view=
Greenpeace Mail - FW: Bakers Delight policy regarding the use of GM wheat
https://
https://mail.google.com/mail/u/0/?ui=2&ik=1550c77f90&view=pt&q=rachel&qs=true&search=query...

Nicola Moir <n
Nicola Moir <nmoir@greenpeace.org>

FW: Bakers Delight policy regarding the use of GM wheat
FW: Bakers Delight policy regarding the use of GM wheat
3 messages

t

3 messages

Teasdale, Kendra <Kendra.Teasdale@bakersdelight.com.au>
Teasdale, Kendra <Kendra.Teasdale@bakersdelight.com.au>
To: "nicola.moir@greenpeace.org" <nicola.moir@greenpeace.org>
Wed, Jul 18, 2012 at 5:52To:
PM"nicola.moir@greenpeace.org" <nicola.moir@greenpeace.org>







Appendix 15: Bakers Delight
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Appendix 16: Brasserie Bread
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Rachel Dujardin <rdujardi@greenpeace.org>

Campbell Arnott's ANZ policy regarding the use of GM wheat
2 messages

Toni Jones <toni_jones@arnotts.com>
À : "rachel.dujardin@greenpeace.org" <rachel.dujardin@greenpeace.org>

25 septembre 2012 09:37

Hi Rachel

Thank you for your correspondence regarding GMO wheat, which I have just received after being on annual leave.

Appendix 17: Campbell Arnott’s

Please refer to the current Campbell Arnott’s GMO policy below. The policy sets out our position on the GM status of the
ingredients – including wheat – that we use in our products for sale in Australia and New Zealand:

GE ingredients
Our policy is to use non-GE ingredients. We audit existing and new ingredients suppliers on an ongoing basis and
we've also added a provision in their contracts stipulating our requirement for non-GE ingredients.
GE-derived ingredients
While we and other food manufacturers cannot, as Greenpeace itself acknowledges, be completely confident that
GE enzymes and processing aids are not used elsewhere in the supply chain, our policy is to use non-GE-derived
ingredients, wherever possible. Again, we audit existing and new ingredients suppliers on an ongoing basis and
we've also added a provision in their contracts stipulating our requirement for non-GE-derived ingredients.

Appendix
I hope you find18:
thisGeneral
informationMills
helpful.

Cheers

Toni Jones
Director Global Communications & Diversity
t +61 2 8767 7801 | f +61 2 8767 7505 | m +61 40761 1968
Campbell Arnott's | 24 George Street | North Strathfield | NSW | 2137 | Australia
The ingredients to be extraordinary. Where icon brands thrive. People are valued. And you can make a
difference!

******************************************************************************************
v*******
This e-mail and any files transmitted with it may contain

1 of 2

11/12/2012 12:18 PM
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Appendix 19: Laucke Flour Mills

22 | No appetite for Australian GM wheat

Laucke Flour Mills

POLICY

Genetically Modified Foods

Thursday, 25 October 2007

Laucke Flour Mills endeavour to preserve and improve our environment, and are committed to providing
healthy and nutritious food that is a pleasure to eat.

Demonstrating Laucke Flour Mills’ commitment to providing foods that are safe, unadulterated, and
beneficial to our environment, all flour milled by us, whether Certified Organic or not, is milled at sites
certified by the National Association of Sustainable Agriculture Australia (NASAA) for Certified Organic
food production, and by NCS International under ISO 9001 for Food Quality Systems and Hazard
Analysis Critical Control Points (HACCP).
Laucke Flour Mills seek appropriate food ingredients for processing in accordance with our Commitment
to our environment, and our commitment to safe and nutritious food.
Laucke Flour Mills has a policy of active avoidance of the use or inclusion of Genetically Modified
Organisms (GMOs) or such genetically modified ingredients.
Laucke require an assurance from all suppliers that their products are GMO free, and we have further
sought prior notice from suppliers regarding any change in the GMO status of any material intended for
supply to us.
Laucke Flour Mills take all practical precautions to avoid the purchase and receival of grain and
ingredients that may contain GMOs. However, given the current systems of grain growing, receival,
segregation, storage, and transport in Australia, it is simply not possible for us to provide absolute
guarantees that our products are free from any adventitious presence of a GMO.
We do undertake to seek to provide food that satisfies the needs and concerns of our customers and
consumers.

Mark P. Laucke
Managing Director
Laucke Flour Mills

Page Number 1 of 1 File Location and Name: L:\Admin\STAFF-ALL SITES\Policy Register\GMO Policy for external Distribution 071025.doc
Saved on: 3/09/09 3:52 PM by: Mark Laucke Printed on: 3/09/09 3:52 PM by: Mark Laucke
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Appendix 20: Menora Foods
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Appendix 21: Metcash

Metcash Trading Limited (ABN 61 000 031 569)
4 Newington Road, Silverwater, NSW 2128, Australia
E-mail: consumersupport@metcash.com

GENETIC MODIFICATION / GENETIC ENGINEERING

Thank you for your enquiry about the sustainability of IGA / Metcash’s products. Metcash, as well as
the IGA brand and IGA Retailers are committed to being pro choice, pro labelling and improving our
sustainability.
Metcash/IGA are pleased to advise that it is a requirement in our supplier agreement that no GM
ingredients (including wheat), food additives, processing aids or enzymes be used in our corporate
branded products, which include IGA Signature and Black & Gold brands.
However because of changes in the agricultural sector, it is becoming more difficult to unequivocally
guarantee that no genetically modified stockfeed is fed to meat, poultry, dairy and egg producing
animals. GM crops grown cannot be prevented from cross contaminating non-GM crops. A limited
meat/poultry supply base in Australia means that this is a shared issue in the food and grocery
industry.
All of our products comply with FSANZ (Food Standards Australia New Zealand), TGS & ACCC
requirements. We have communicated Greenpeace’s concerns with our suppliers and continue to
maintain an open dialogue with our suppliers on this and other sustainability issues.
We look forward to welcoming you back soon to shop at your local IGA,

Regards,

Louise Rhodes
Group Sustainability Manager
Metcash Trading Limited
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Appendix 22: Sanitarium

Sanitarium’s Position on Genetic Modification
The use of biotechnology has the potential to offer improvements in the quantity, quality and
acceptability of the world's food supply. Sanitarium is not opposed to the use of biotechnology in the
supply of foods. We support the responsible introduction of new biotechnology techniques in the supply
of foods provided that issues of product safety, environmental concerns, information and ethics have
been satisfactorily addressed. It is also very important that consumers are given sufficient information
and time to make informed choices.
The developers of foods that use biotechnology, industry lobby groups, government departments and
regulatory authorities all have a part to play in educating the community so as to promote informed
choices. It is essential that manufacturers also act to provide accurate information, point out
misconceptions, and refute misinformation. This is not so much to assure public acceptance of the new
technologies as to ensure sufficient time and information flow for consumers to make informed food
choices.
In relation to the genetic modification of crops specifically, at this point in time we do not believe that
consumer understanding, nor the scientific, political and commercial arguments have reached a point
where all parties can agree on the best way forward for GM crops, hence caution is warranted.
Ultimately Sanitarium will listen to consumers and be responsive to their opinions and requirements.
While the benefits of GM crops are hotly contested, it is wise to be cautious until the full impact of the
technology is more clearly understood.
In responding to the position outlined above, we are committed to providing foods that are not
manufactured from GM ingredients. We thereby ensure that none of our ingredients require GM labelling
in accordance with the Australia New Zealand Food Standards Code 1.5.2(4). Where the confidence of
consumers require explicit assurance of non-GM status, we go beyond the food labelling content
requirements by utilising a segregated “non-GM” supply chain, supported by comprehensive handling,
testing & auditing protocols, to ensure that we meet consumer needs.
We also recognise that minor and unforeseen cross-contamination may occur despite our best efforts.
We fully support Australian and New Zealand food regulations that require the consistent presence of
genetically modified ingredients (above very low threshold levels) be indicated on product labels within
or close to the ingredient list. The absence of genetic modification statements within our ingredient lists
is testimony to our non-GM stance. We are continually working to monitor and improve the systems we
have in place to ensure that consumer expectations are met, by not using GM ingredients in our
products.

Updated May 07
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